“Tourism that takes full
account of its current and
future economic, social and
environmental impacts,
addressing the needs of
visitors, the industry, the
environment and host
communities”
UNWTO Global Code of
Ethics for Tourism

essentially a set of
paradigms and practices that
attempt to minimize any
detrimental eﬀects– whether
economic, social or
environmental-of the travel
industry. The central idea is
to promote travel that makes
a positive impact on local
communities, wildlife, and
the environment.
www.greenglobaltravel.com

Dear tourism operator and
visitor service provider

PLANNING THE NEXT STEPS
01

02

Continuous process
that requires
constant monitoring
of impacts,
introducing the
necessary preventive
and/or corrective
measures whenever
necessary.

Maintains a high
level of tourist
satisfaction and
ensures a meaningful
experience to the
tourists, raising their
awareness about
sustainability issues
and promoting
sustainable tourism
practices amongst
them.
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Make optimal use
of environmental
resources that are
key to tourism
development,
maintaining essential
ecological processes
and helping to
conserve natural
heritage and
biodiversity.

sustainable
tourism

Requires informed
participation of all
relevant
stakeholders, as well
as strong political
leadership to ensure
wide participation
and consensus
building.
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Ensures viable,
long-term economic
operations, providing
socio-economic
beneﬁts to all
stakeholders that are
fairly distributed,
including stable
employment and
income-earning
opportunities and
social services to host
communities, and
contributing to
poverty alleviation.

Respects sociocultural authenticity
of host communities,
conserves their built
and living cultural
heritage and
traditional values,
and contribute to
inter-cultural
understanding and
tolerance.

GREENING

THE TOURISM INDUSTRY
AROUND LAKE OHRID

TO GREEN YOUR BUSSINESS

Why ‘green’ your business?
3

1.What are the main waste streams in your business?
2.Which type of wastes can be reduced and reused?
3.What will be your commitment for the next year?
Establish performance targets for your business.
4.Will you join the local eco-taskforce as a way of improving
business opportunities and common initiatives with other tourism
business and their suppliers?
5.Discuss the potential to partner with the Pogradec Municipality,
the Albanian Tourism Association.
6.Which certiﬁcation label will you choose to join?
7.How will you work with the local community to make your
business sustainable?

Research shows that
historically irresponsible
tourism practice
has done a lot of harm
to a lot of destinations,
including disturbed or
destroyed natural
habitats, wildlife
exploitation,
displacement of local
populations, overcrowding, cultural
dilution, the pricing out
of locals in favor of
the global tourism
corporations,
and much more.

Remember!

Disclaimer: The European Union is not responsible for the content of this publication.

http://whc.unesco.org/en/lake-ohrid-region/

You live and
work in Ohrid Lake
Region and
you love it.
With little eﬀort
you can help
to preserve
its natural beauty
and quality of life
for you and your
community.

Turning your
business 'green'
will reduce your
bills and spending,
bringing
considerable
savings for your
business, while
also taking care
of the natural
environment!

www.tripadvisor.org

YOU CAN NEVER EARN
AS MUCH AS YOU CAN SAVE!
REDUCE, REUSE, RECYCLE, DISPOSE!

The UNESCO World Heritage and Sustainable Tourism Programme creates an
international framework for joint and coordinated achievement of shared and sustainable
outcomes related to tourism at World Heritage properties. The Programme takes a
destination management approach in its implementation, working in partnership with the
key stakeholders (States Parties, property management/coordinators, tourism sector,
destination management organizations and local communities) to achieve its objectives.
http://whc.unesco.org/en/tourism.

Source: Making Tourism More Sustainable
A Guide for Policy Makers, UNEP and UNWTO, 2005
http://sdt.unwto.org/content/about-us-5

This guide gives simple and quick practical steps to help you to make
your business and the service you oﬀer to tourists more sustainable
and environmentally responsible. Operating one’s business in a more
resource eﬃcient way aims to reduce negative social and
environmental eﬀects, as well as to attract more visitors. Research
shows that global interest in sustainable, eco-friendly tourism has
grown rapidly in recent years. With potential to become protected as
World Heritage the Albanian side of the Lake Ohrid is already
attracting visitors who want to explore the area, learn about local
customs, buy directly from local artisans and co-ops, and travel in
ways that beneﬁt the local populations of the places they’re visiting.
Travelers are starting to look for and use ‘green’ operators and
service providers, because these also prove to be more pleasant
places for staying, with, better facilities, food and content staﬀ,
overall oﬀering a more profound cultural experience.

The Business Case for Responsible Tourism
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Responsible travel is

Source: Durham York Energy Centre

Sustainable tourism is

The United Nations World Tourism Organization (UNWTO) predicts
that ecotourism, nature, heritage, cultural and “adventure” tourism
will grow rapidly over the next two decades and global spending on
ecotourism is expected to increase at a higher rate than the tourism
industry as a whole. www.unwto.org
Around one in ﬁve consumers (21%) say they would be willing to
pay more for a trip with a company that has a better environmental
and social record’,Center For Responsible Travel’s 2015 Travel
Trends & Statistics report
66% of travelers surveyed would like to be able to identify a
“greener” holiday more easily. And 84% of those working in travel
PR/marketing see “green” credentials becoming increasingly
important in the near future’.The Travel Foundation 2012 report

CHECKLIST FOR MAKING
YOUR BUSINESS GREEN
During the operational stage, hotels, resorts, restaurants, bars and
other tourist service providers can have signiﬁcant impacts on
biodiversity through their levels of energy and water usage, how they
dispose of and manage wastewater and solid waste, and the
purchasing and landscaping decisions they make.
An increasing number of businesses are creating environmental
departments, adopting environmental and social good practices,
seeking certiﬁcation, and looking at ways to “green” their supply
chain. Here is how you can get started.

Educate and mobilize your staﬀ to be
ecologically aware

Save energy!
Ÿ
Ÿ
Ÿ

Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Create a 'green team' and educate your staﬀ to:
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Turn oﬀ lights and turn down heating/air conditioning in
unoccupied rooms or in well lit or ventilated areas
Check for and repair leaking faucets and toilets
Close/open drapes to reduce the need for heating/air conditioning
Check for and power down unused hotel equipment (i.e., kitchen
exhaust fans) that have been leﬅ running
Use linen reuse cards for both towels and sheets in all rooms to
encourage guests to save water
Award the most responsible and proactive staﬀ
Experts say: “There are a growing number of consumers, particularly
the young, who are prepared to pay a premium for a holiday that is
more sustainable. So, it makes clear economic sense for companies to
have a well thought out sustainability plan that sells the positive
beneﬁts of sustainability to consumers and taps into this growing
market.” Nikki White, Head of Destinations & Sustainability, ABTA28

Purchase eco-certiﬁed products in bulk and avoid
non-biodegradable and single use items
Create a green purchasing policy for all supplies e.g. cleaners,
sanitizers, paints, pesticides, oﬃce supplies. Partner with other
business to buy in bulk and reduce the price.
Ÿ Buy organic, biodegradable, fair trade, locally-produced, benign
guest amenity products (hair and body care, coﬀee and tea, etc.)
with minimal (or recycled), plastic-free packaging whenever
possible
Ÿ Avoid plastics, such as straws, styrofoam plates & utensils,
plastic bags
Ÿ Buy nontoxic, biodegradable cleaning, laundry and dishwashing
products with ‘green’ certiﬁcation marks
Ÿ

Switch to LED lights
Use day-lighting especially in the lobby, bar, and restaurant
Install keycard master switches or occupancy sensors in guest
rooms that control lights, electronics, blinds and temperature
settings
Consider using energy from renewable sources
Plug equipment into ‘bye bye standby’ or smart meters to turn
oﬀ completely
Reduce energy use in vending machines
Install window ﬁlm to lower heating and cooling loads and reduce
glare in guest rooms
Plant shade trees or add overhangs on south facing walls to
reduce energy use for heating and cooling
For roofs, use recommended levels of insulation or, in hot and
sunny climates, radiant barriers. Consider switching to a green
roof.

Avoid imported souvenirs and those produced from threatened or
protected plant and animal species and use biodegradable (e.g.
paper) multi-use packaging, not plastic bags.

Inform your guests and help them
to be responsible travelers

Serve food from local sources, making sure no threatened species
are on the menu. Local production helps the local farmer and
producer, oﬀers authentic products to visitors and helps local
communities to grow sustainably.
Ÿ Reduce food waste and start composting for food and other
organic waste
Ÿ Provide reusable items such as cloth napkins, glass cups, silver
wear, ceramic dishes
Ÿ Get listed in green restaurant guides

Oﬀer local green guides, hiking and biking guides, information
about the local environment and conservation eﬀorts, promote
responsible recreation activities and excursions and support local
biodiversity conservation eﬀorts.
Ÿ Provide glass cups and ceramic mugs (instead of plastic) for inroom beverages
Ÿ For soap, shampoo and other products buy in bulk and use
reﬁllable dispensers
Ÿ Inform and engage guests with your environmental policy and
activities

Ÿ

Toilet ﬂappers are the
#1 cause of water leaks!

Belushka trout (Salmo ohridanus) can be found only in Lake Ohrid,
listed under threat of extinction by the IUCN Red List www.iucnredlist.org/details/81/0

They wear out every
1-2 years

Does your garden take more than it gives?
Purchase plants that are drought resistant and native to your
area to enhance local biodiversity
Ÿ Consider planting a wildlife habitat on your property
Ÿ Consider creating an organic food garden for the kitchen
Ÿ

Check for leaks oﬅen

RED
FLAPPER

Minimise waste and promote recycling
Separate hazardous waste (i.e., paint, coating, printer cartridges,
mercury CFL bulbs, electronics, batteries) and dispose of safely
Ÿ Ask the local municipality to provide recycling services for your
business
Ÿ

Save water!
Ÿ

Ÿ
Ÿ
Ÿ
Ÿ

Use rainwater harvesting, greywater system, and/or air
conditioner or refrigerant condensate for needs such as
irrigation, toilet ﬂushing, or ﬁre suppression systems
Install low-ﬂow showerheads and sink aerators for hand and
face washing
Switch to low ﬂow or dual ﬂush toilets/urinals or install toilettank ﬁll diverters
Purchase appliances with both water and energy conserving
models
Quick water and/or energy savers:
1.Check the ﬂow rate of the pre-rinse
spray valve for dishwashing
2.Insulate hot water pipes.

Eco-label EU www.ec.europa.eu/ecat/
Green Guard www.spot.ulprospector.com/en/na/BuiltEnvironment
Environmental Choice EcoLogo
www.industries.ul.com/environment/certiﬁcationvalidation-marks
/ecologo-product-certiﬁcation

In the Giﬅ Shop sell and promote local products
and handicraﬅs

Ensure sustainability at the food production
and service areas

Ÿ

1

Tourism business should purchase, use and operate “green”
labeled products to ensure no harm resulting from their operations.
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Beware!
‘Green washing’ = spending more time and money on ADVERTISING
products as eco-friendly, than actually investing into BEING a truly
sustainable and responsible company. Check the product and the
certiﬁcation schemes in order to avoid ‘green wash’ products.

Learn about other water and energy saving opportunities
EU Energy Star www.eu-energystar.org
ConServe www.conserve.restaurant.org
The Food Service Technology Center (FSTC)
www.ﬁshnick.com/greenrestaurant

Make recycling as easy as possible for
your guests. Provide clearly labeled
recycling baskets at the premises both
for staﬀ and guests
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The tourism sector – led by its associations, must participate in
building sustainable practice through the development of plans and
actions, as part of a consistent strategy involving sector-wide
activities, private businesses, visitors and the community. These
must be aligned to achieving the objectives of local waste
management laws and national plans.

Ÿ

Carbon oﬀsetting is a reduction in emissions of carbon dioxide or
greenhouse gases made in order to compensate for or to oﬀset an
emission made while traveling. Oﬀer your guests a way to oﬀset their
carbon footprints. See Terra Pass

Certiﬁcation labels for tourism services and products
There are many international, EU, national and local certiﬁcation
schemes that certify tourism products and related services such as
food, accommodation, wood, chemicals, cleaners, equipment and
other. Many are free of charge oﬀering diﬀerent levels of engagement
for diﬀerent sectors, as well as guidance during the certiﬁcation
process.
See Ecolabel Index
www.ecolabelindex.com/ecolabels/?st=category,tourism
Ministry of the Environment is responsible for implementation of the
Law on Environmental Protection that regulates waste management
in Albania. In addition there are professional organisations and NGO
initiatives that are promoting ‘green tourism’ and are good reference
guides.

For more information visit:
Albanian Tourism Association
www.ata.org.al
Authentic Albania Quality
https://web.facebook.com/AuthenticAlbaniaQualityMark/
Regional Centre for Development and Cooperation RCDC
www.rcdcalbania.org
RCE Network - Education for Sustainable Development
www.rcenetwork.org/portal/rce-middle-albania
Ecoproﬁt
www.ecoproﬁt.com/shqiperia-82.html

